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1) SUMMARY TABLE 

S. No. Name of course 

Total number of 

students enrolled 

1 Financial Management 26 

2 Corporate Communication and Public Relations 13 

3 Media Studies 29 

4 Advertising and Marketing Communications 41 

5 Camera and Photography 14 

6 Sports and Event Management 8 

7 Artificial Intelligence and Data Science 27 

8 French Language  36 

9 Spanish Language  19 

 TOTAL 213 

 

NAME FINANCIAL MANAGEMENT (GP05FM) 

COURSE 

OUTLINE 

MODULE 1 

• Introduction to Financial Accounting 

• Preparation of Financial Statements 

• Financial Statements of Limited Companies 

• Annual Report 

• Introduction of Cost Concepts 

• Cost-Volume-Profit Analysis 

• Decision involving Alternate Choices. 

MODULE 2 

• Introduction to Financial Management 

• Time value of Money 

• Introduction to Risk and Return 
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• Valuation of Securities 

• Financial Statement Analysis 

• Financial Forecasting 

• Cost of Capital 

• Basics of Capital Expenditure Decisions 

• Analysis of Project Cash Flows 

• Cases and Exercises 

• Time value of money 

• Introduction to Risk and Return. 

• Valuation of Securities. 

• Cost of Capital. 

• Basics of Capital Expenditure Decisions. 

MODULE 3 

• Leverage 

• Capital Structure Theories 

• Capital Structure Policy 

• Dividend Policy 

• Management of Working Capital 

• Estimation of Working Capital Needs 

• Inventory Management 

• Receivables Management 

• Treasury Management and Control 

• Financing Current Assets 

• Risk Analysis and Optimal Capital Expenditure Decision 

• Current Development 

• Cases and Exercises 

• Capital Structure 

• Dividend Policy 
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MOU 
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NAMES OF 

STUDENTS 
S. No. Name of the student 

1 Tanvi Bansal 

2 Samridhi Sharma 

3 Radha Jatodia 

4 Namrata Kukreja 

5 Taniya Kaur 

6 Arleen Kaur 

7 Ananya Chaudhary 

8 Drishya Wahie 

9 Poonam Arora 

10 Gunjan Sangal 

11 Srishti Mittal 
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12 Sanjana Singh 

13 Manvi Thapar 

14 Priyanka 

15 Shikha Rai 

16 Vanshika Bhatia 

17 Riya Sharma 

18 Akanksha Negi 

19 Aashi Maksija 

20 Manvi Adlakha 

21 Stuti Agarwal 

22 Panchsheela 

23 Mansi Gupta 

24 Vriti Adhlakha 

25 Priyasha Sharma 

26 Diksha Pant 
 

ATTENDANCE 

SHEET 

 

 
ASSESSMENT 

PROCEDURE 

AND 

OUTCOME 

The programme gave students a platform to understand the choice of 

Investment and alternatives / factors affecting asset allocation. Basics and 

working of general and life insurance, Mutual funds, real estate markets 

with factors affecting risk and return, concept of estate planning were 

taught. It also gave them insights into working of Financial Markets, 

Evaluation Concept, Risk & return related to various asset classes, Value 
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equity & bonds, Mutual Funds & Portfolio Management – The 

fundamentals of all these concepts were taught & explained keeping in 

mind the contemporary market & changes ahead. The program also 

centered on bettering crucial skills of individual’s personality, professional 

communication and Emotional intelligence; that helped the students 

become corporate and life ready. Each of these skills is instrumental in 

preparing the overall development and outlook of students. 

After understanding these concepts, the students can apply for jobs at 

Banks NBFCs’ & Financial Institutions. Individuals can also do 

freelancing provided they have thoroughly practiced the concepts taught. 

Participants were evaluated through quizzes, participation in discussions, 

presentations and project work. Student were also taken through a battery 

of tests and other tools in order to access these skills individually. 

Development areas that were limiting the potential of a student were 

identified and each area was worked upon for overall awareness. Students 

were given assignments & projects concerned with Self-analysis and 

Development, Communication Effectiveness and Emotional Intelligence. 

All students successfully completed the course for the year. 

 

NAME CORPORATE COMMUNUICATION AND PUBLIC RELATIONS 

(GP02CCPR) 

COURSE 

OUTLINE 
• History and practice of public relations in Indian and global setting – The 

importance of communication in a spectrum of corporate setting is analyzed.  

Need and role of PR professionals is studied. 

• Communication ethics, low and regulation is discussed. 

• Media Environment in India and the world – Building and maintaining 

relationships of credibility with the media and developing methodology for the 

successful practice of media relations.  The overview of the print, electronic and 

digital media is given and PR is understood in the context of a fast-growing, fast-

changing media. 

• Developing specialized skills for effective writing including brainstorming, 

researching, planning, structuring, wording, presenting, rewriting are taught 

through drill exercises in reading and understanding corporate news and 

literature. 

• Qualitative research methodologies to produce knowledge-driven programs and 

to measure the outcome of marketing strategies are discussed. 

• Developing strategic communication plans that include blending internal and 

external initiatives to accommodate core company principles are shared.  

Anticipating crisis situation and doing crisis management is understood.  

Organizing press conferences and media meetings, issuing press releases is 

taught. 

• Even Management and Planning – Importance of events for corporate marketing 

and the kind of events with differing deliverables is studied.  The opportunity 

for cross promotion and co-branding to bring value addition for the client/s is 

understood.  Preparation and budgeting for events, role of vendors and media 
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opportunity at every stages is taught in details. 

• Case Studies – Introduction to real life communication campaigns by leading 

companies.  The structure of PR firms and how they function is understood. 

• Assignments 

MOU 
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NAMES OF 

STUDENTS 
S. No. Name of the student 

1 Divyanshi Aggarwal 

2 Shreyanshi Suri 

3 Aditi Srivastav 

4 Anisha Sunny 

5 Palak Dhingra 

6 Amita Yadav 

7 Arshpreet 

8 Sukhmani 

9 Kanika Sehgal 

10 Tanya Kararia 

11 Srishti Nanda 

12 Shruti Goel 

13 Ayushi Gupta 
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ATTENDANCE 

SHEET 

 

 
ASSESMENT 

PROCEDURE 

AND 

OUTCOME 

This program was offered to students of all disciplines. Industry 

professionals were in charge of delivering the sessions using 

interesting case studies and newspapers/magazines were utilized as 

books to understand the diversity of communications space. 

Films and documentaries were screened, visits were made to media 

houses and All India Radio to engage the students with professionals 

from diverse media backgrounds. Students benefited from several 

classroom exercises; they were able to make effective presentations 

and contribute to group discussions. The challenge and essence of 

writing was grasped through drafted mock press releases, background 

notes and introductions.  

Some students opted for communications-oriented jobs and those 

keen on pursuing Post Graduate programs found these sessions and 

exercises very useful in their tasks ahead.  

Assessments are done through viva-voce, quizzes and presentation. 

All students successfully completed the course for the given year. 
 

NAME MEDIA STUDIES (CP04MS) 

COURSE 

OUTLINE 

Course Overview: 

The course will cover modules of Print Media, Photography and aesthetics (to 

cover both indoor and outdoor shoots), Film Appreciation, TV Production, 

Anchoring and Radio Jockeying. 

Topics: 
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• Introduction to media and Journalism. Discussions about related work 

profiles (Indian context) 

• Radio program Production. 

• Voice grooming, Diction and Presentation 

• Scriptwriting and Studio Training 

• Project Work 

• TVand Film Studies 

• Film Appreciation, Camera Shots and Angles 

• Direction basics 

• Project Work-Group Activity 

• Journalism (Print, Web, TV) 

• News and report writing 

• Photo Journalism 

• Basics of Internet marketing 

• TV News Reading and Reporting 

MOU 
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NAMES OF 

STUDENTS 
S. No. Name of the student 

1 Purnima Florish Lugun 

2 Debolina Saha 

3 Smriti Shammi 

4 Avni Narang 

5 Vranda Agarwal 

6 Priyasha Trehan 

7 Anjali Jain 

8 Shivangi 

9 Roopal Sharma 
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10 Sonam Sharma 

11 Akanksha 

12 Vaibhavi 

13 Vaishnavi 

14 Shivika Paliwal 

15 Snehal Mahajan 

16 Kritika Sachdeva 

17 Divya George 

18 Sarah Munir 

19 Tanya Nagpal 

20 Tejasvi Singh 

21 Pooja Chauhan 

22 Nandita Kapoor 

23 Ariana Rocha 

24 Angela Wilson 

25 Jocelyn Jorily 

26 Komal Parnami 

27 Saraswati Singh 

28 Tanya Arora 

29 Lipy 
 

ATTENDANCE 

SHEETS 
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16 
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ASSESSMENT 

PROCEDURE 

AND 

OUTCOME 

The course aims to learn various aspects of Mass Media. The students learnt  

- traditional patterns or styles of writing scripts and screenplay for 

films, TV shows and advertisements apart from elements of direction 
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(particularly related to Indian regional cinema) 

- manner/ techniques for voice narration whether as a storyteller, event 

host or radio broadcaster 

- video news reporting 

- basics of video editing, publishing and optimization (using a video 

streaming platform like YouTube) 

Students were assessed on hands on activities, projects and terminal 

examination. All students successfully completed the course for the given 

year. 

 

NAME ADVERTISING AND MARKETING COMMUNICATIONS 

(CP02AMC) 

COURSE 

OUTLINE 

The Advertising and Marketing Communication course programme 

comprises application-based instruction by industry professionals. Designed 

to give working knowledge of Advertising and Marketing Communication 

and how they inter-relate, the course comprises of modules, research 

projects and workshops. 

Topics: 

• Marketing principles and Concepts 

• Understanding the Advertising Industry 

• Market research 

• Direct marketing 

• Advertising Campaign and Strategy 

• Public Relations and Client Servicing 

• Fundamentals of Digital Marketing 

Course Training Methodology: 

• Lecture and demonstrations 
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MOU 
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NAMES OF 

STUDENTS 
S. No. Name of the student 

1 Garima Singhal 

2 Harsimran Syan 

3 Anisha Sharma 

4 Kirti Karwal 

5 Srishti Agarwal 

6 Ankita 

7 Simran Nagpal 

8 Simran Babbar 
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9 Aditi Verma 

10 Arpita Chawla 

11 Radhika Sawhney 

12 Muskan Sethi 

13 Chandreyee Das 

14 Anshika 

15 Priyanka Bhasin 

16 Sanya Sehgal 

17 Shipra Jain 

18 Bharti Tanwar 

19 Prerna Priya 

20 Tripty Kumari 

21 Shreya Khosla 

22 Geetika 

23 Aparna Sachan 

24 Sanya Santosh 

25 Nidhi Panchal 

26 Swasti Garg 

27 Vidisha Goyal 

28 Karanpreet Kaur 

29 Vasudha Kapahi 

30 Prerna Arora 

31 Yukta Berry 

32 Taneesha Anand 

33 Surbhi Anand 

34 Prachi Chopra 

35 Sanchita Mahajan 

36 Mayanka Bansal 

37 Pratiksha Garg 

38 Roshini Biswas 

39 Avika Dhingra 

40 Mohiba Urooj 

41 Gul Nagpal 
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ATTENDANCE 

SHEETS 
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26 
 

 
 

 



 

27 
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ASSESSMENT 

PROCEDURE 

AND 

OUTCOME 

This course enabled the students to understand the core components of 

online marketing and explored several aspects of the digital marketing 

environment. It provided an understanding of the foundations of digital 

marketing landscape and helped students to acquire a new set of concepts 

and tools to help create products and services. 

Students were assessed on hands on activities, projects and terminal 

examination. All students successfully completed the course for the given 

year. 
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NAME CAMERA AND PHOTOGRAPHY (CP01CP) 

COURSE 

OUTLINE 

Course Overview: 

The course is designed to introduce the participant to the key elements of 

photography, both aesthetic and technical. It lets you to be in control of the 

camera and not vice versa. 

Topics: 

• Basics of Photography 

• Composition, exposure, lighting, lenses, depth of field, macro 

photography, use of tripods, polarizing filters etc. 

• Development of cameras and accessories 

• Digital concepts and features of modern DSLR and bridge cameras 

• Practical sessions covering 

• Table tops 

• Food photography 

• Portraits 

Course Training Methodology: 

• Lecture demonstrations, special studio session, field trips (sports, 

architecture and street scenes), exhibitions, photo walls, 

assignments, etc. 
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MOU 
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NAMES OF 

STUDENTS 
S. No. Name of the student 

1 Priya 

2 Swastika Mohan 

3 Elina Toppo 

4 Priyanka Tulsian 

5 Shambhavi Sharma 

6 Drishti Panwar 

7 Jahnvi Arora 

8 Alicia Christine Paul 
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9 Pranaya Sahay 

10 Srishti Sareen 

11 Anupal Kaur 

12 Vidushi Godara  

13 Astuti Raj 

14 Varsha Sinha 
 

ATTENDANCE 

SHEETS 
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ASSESSEMENT 

PROCEDURE 

AND 

OUTCOME 

The objective of this course is to pursue basic knowledge of photographic 

process through a DSLR. Image composition, technical operation, content 

and the essential knowledge for completion of a final image portfolio serve 

as primary objectives. Individual creativity, visual problem solving and 

precise craftsmanship is emphasized. Students were assessed on hands on 

activities, projects and terminal examination. All students successfully 

completed the course for the given year. 



 

37 
 

 

NAME SPORTS AND EVENT MANAGEMENT (CP05SEM) 

MOU 
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NAMES OF 

STUDENTS 
S. No. Name of the student 

1 Ankita Kamra 

2 Anuradha Jha 

3 Kavita Kumar 

4 Kanwal Preet 

5 Pranjali Agarwal 

6 Mamta Batcheja 

7 Riyapi Das 
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8 Kaushiki Goel 
 

ATTENDANCE 

SHEET 

 
ASSESSMENT 

PROCEDURE 

AND 

OUTCOME 

There were four modules in this course- Event management, Fitness, Coaching 

and Work skill. These components. The course was delivered through lecture 

demonstrations, practical sessions, field visits to various places such as sporting 

academies, event management companies, stadium tours etc. Students were 

assessed on their plans created for personal and group fitness sessions. All 

students successfully completed the course.   
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NAME ARTIFICIAL INTELLIGENCE AND DATA SCIENCE (CP11DA) 

MOU 
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NAMES OF 

STUDENTS 
S. No. Name of the student 

1 Aadhya Agrawal 

2 Aadhya Gupta 

3 Angela Arthur 

4 Anika Singhal 

5 Arunima Sharma 

6 Chayanika Pawar 

7 Deepali Malhotra 

8 Jasmine Saluja 

9 Jerene Rachna 

10 Michelle Rozario 

11 Nishtha Kamra 

12 Pearl Gupta 

13 Radhika Sharma 

14 Richa Bhatia 

15 Riya Harjai 

16 Roselene Roby 

17 Ryna Irengbam 

18 Sakshi Mittal 

19 Sakshi Soni 
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20 Sampriti Mishra 

21 Shireen 

22 Shirin Nayyar 

23 Sneha Sanyal 

24 Vainika  

25 Vidhi Vashishth 

26 Yukta Dhamkhar 

27 Yukti 
 

ATTENDANCE 

SHEET 

 
ASSESSMENT 

PROCEDURE 

AND 

OUTCOME 

This course provided quality training to students for several aspects of 

artificial intelligence and data science. Assessment includes on-going 

projects and terminal examination. All students successfully completed the 

course for the year. 
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NAME FRENCH LANGUAGE (CP08FR) 

NAMES OF 

STUDENTS 

ENROLLED 

S. No.  Name 

1)  AALOKITA BASU 

2)  ADITI WADHWA 

3)  AKANKSHA 

4)  AMALI 

5)  ANANTA 

6)  ANANYA BHATNAGAR 

7)  ANJU RANI 

8)  ARUNIMA SHARMA 

9)  DIANA KAR 

10)  DIVYA 

11)  HIMANSHI GUPTA 

12)  IGLAT JOSEPH 

13)  ISHA JOSHI 

14)  JAGRITI 

15)  KANIKA SHARMA 

16)  KHUSHBOO KHANDELWAL 

17)  KOKIL 

18)  LIYA JOSEPH 

19)  MAHIMA NAYAL 

20)  MANJEET KAUR 

21)  MANSIMRAN KAUR 

22)  MEGHA CHHIKARA 

23)  MEHER JAIN 

24)  NEETA KARKI 

25)  NIKITA DHAYAL 

26)  NUPUR RATNANI 

27)  PRIYANKA KATHURIA 

28)  PRIYANKA RATHORE 

29)  RIYA DHAMA 

30)  RIYA JERATH 

31)  SANTUSHTI PURI 

32)  SHAGUN DEBEY 

33)  SRISHTI GOYAL 

34)  STEFFI ANN CHERIAN 

35)  STEFFY SUNNY 

36)  TANVEE SHARMA 
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ATTENDANCE 

SHEET 

 
ASSESSMENT 

PROCEDURE 

AND 

OUTCOME 

Assessment included on-going projects, assignments and terminal 

examination. All students successfully completed the course for the year. 

 

NAME SPANISH LANGUAGE (CP09SP) 

NAMES OF 

STUDENTS 

ENROLLED 

S. No.  Name 

1)  ANISHA BHALLA 

2)  ANJALI KOTNALA 

3)  CARRON FERNANDES 

4)  CHHAVI SHARMA 

5)  DIKSHA KUMAR 

6)  JANVI TANWAR 

7)  JHILAM GANGOPADHYAY 



 

45 
 

8)  LAVANYA TRIPATHI 

9)  MANSI CHOUDHARY 

10)  MEGHANJALI 

11)  MUSKAN 

12)  NAMITA SINGH 

13)  NEHA 

14)  RAKSHITA BHARGAV 

15)  SAKSHI TARAR 

16)  SHUBHI JAIN 

17)  SIMRAN DHARIWAL 

18)  SIMRAN SAINI 

19)  YOGITA VATS 
 

ATTENDANCE 

SHEET 

 
ASSESSMENT 

PROCEDURE 

AND 

OUTCOME 

Assessment included on-going projects, assignments and terminal 

examination. All students successfully completed the course for the year. 
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3)LIST OF STUDENTS SIGNED BY PRINCIPAL FOR ALL COURSES
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